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ABSTRACT 

The aims of this research are to find out verbal and non-verbal elements in Parasite movie 

poster and to find out the messages conveyed in the Parasite movie poster. The method of this 

research is qualitative method because the data of this research are in words (verbal), pictures and 

color (non-verbal). The source of this research is Parasite movie poster The collection data is done 

by note taking technique (Sugiyono: 2006 in Mahajani at, al.:2017) namely: downloading the 

Parasite movie poster, paying attention to the elements of the parasite movie poster, giving note of 

each verbal and non-verbal in parasite movie poster, and classifying the verbal and non-verbal 

elements of the movie poster according to the theory of signifier and signified of Saussure. After 

analyzing the semiotic signs, the writer concluded that the semiotic signs found in the movie poster 

of Parasite can be analyzed through a semiotic approach using Saussure’s theory (signifier and 

signified).  In the result of the research, it is showed that there are two elements of semiotics sign 

in ‘Parasite’ movie poster, namely four data in verbal element (headlines, tagline, body copy, and 

baseline) and 3 data in non-verbal element (illustration, typography, color). 
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INTRODUCTION 

Communication is one of the activities that always be the main thing carried out by 

every individual and living creature in the world. In everyday life, humans do various kinds 

of communication such as verbal and non-verbal. Moreover, there are various media that 

can be used in doing communication. One of the communication media which is often used 

by people is the media of advertising. The advertising media is a medium used by people 

or company to promote or sell a product, service or idea for public. This media is a mass 

communication that can draw the interest of people to buy and use the products and 

services. 

There are various kinds of advertising media. One of them is movie poster. A movie 

poster is a poster used to promote and advertise a film primarily to persuade paying 

customers into a theater to see it. Studios often print several posters that vary in size and 

content for various domestic and international markets. Moreover, it can also give the 

important information about the movie.  

Movie and poster are two things that always emerge in society and human life. 

People use movie and poster for particular purposes. Movie is produced to entertain people 

by showing and telling a story recorded as a set of moving pictures to be shown on 

television or cinema. Those two things are general mediums of communication (Monaco, 

2000: 17). They have a crucial role to convey news, overview and a variety of information 

to the public. Moreover, movie and poster are inseparable things. Without a poster, a movie 

is difficult to be known by groups of people. That is the reason why a movie poster is one 

of the main elements in movie. Poster itself brings a large notice with a picture on it, which 
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is displayed in a public place. It can be seen in the lobby of movie theatre, in magazines, 

on Internet, and even on the sides of the bus. 

Supriyono (2010: 131) states that most print advertisements, in this case movie 

posters, contain two elements, visual (visual art) and verbal (script). In the verbal elements 

consist of headlines, subheads, text, and baselines (slogans or company names and 

addresses). Meanwhile, according to Aryanto (2012: 177) mentions several visual elements 

in a poster can be illustration, typography, also colors. A director often gives a hidden 

message or like a lattice that is found on a verbal or non-verbal sign by a movie poster that 

sometimes we are not aware of, maybe some people realize it and not infrequently also 

misguided.  

Each movie has its own poster. One example of movie posters is “Parasite” movie 

poster. A movie that tells the story of a poor family who behaves like a parasite to a rich 

family. 

Therefore, this study analyzed the semiotic signs used in movie poster using 

semiotic theories of Ferdinand De Saussure (1857-1913). In this theory, semiotic are 

divided into two parts (dichotomy), namely signifier and signified. Signifier refers to 

something that is in a material form (physical), explicitly exist and can be distinguished by 

human senses, whether signified refers to something that is in a mental form. It denotes to 

something literally and physically does not exist, which is in abstract basis.  

The focus of this study is to analyze the semiotic signs and the messages conveyed 

by verbal and visual signs, especially in “Parasite” movie poster, who won the best film 

category at the 2020 Oscar Awards. Parasite movie poster also has much semiotic signs 

which can be analyzed in this study, which should know the meaning of the semiotic signs 
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in this poster such as the meaning of color, the verbal and visual aspect, the writer use 

concept of Supriyono (2010: 131) to interpret the color meaning also explained the 

definition of poster. By analyzing the movie posters, it is expected that it can help people 

understand the meanings or messages of the signs in the movie posters appropriately, and 

avoid the misunderstanding or ambiguous meaning of those signs in the movie posters.  

Semiotic   

Semiotics is the term commonly used to refer to the study of the innate capacity of 

human beings to produce and understand the signs of all kinds (from those who belonging 

to simple physiological signaling systems to those which reveal a highly complex symbolic 

structure). Semiotic derives from the Greek semesion, meaning sign, semainon which 

means signifier and semainomenon meaning signified or indication. In linguistics, mainly 

in semiotics, sign can be divided into verbal sign (spoken or written) and non-verbal sign 

(face expression, gestures, colours, setting, nature, etc). 

Peirce and Saussure are widely regarded as the co-founders of what is now more 

generally known as semiotics. They established two major theoretical traditions. 

Saussure’s term ‘semiology’ is sometimes used to refer to the Saussurean tradition while 

the term ‘semiotics’ sometimes refers to the Peircean tradition. However, nowadays the 

term ‘semiotics’ is widely used as an umbrella term to embrace the whole field (Nöth 1990, 

14). 

One of the broadest definitions is that of Umberto Eco, who states that ‘semiotics 

is concerned with everything that can be taken as a sign’ (Eco 1976, 7). Semiotics involves 

the study not only of what we refer to as ‘signs’ in everyday speech, but of anything which 

‘stands for’ something else. In a semiotic sense, signs take the form of words, images, 
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sounds, gestures and objects. Contemporary semioticians study signs not in isolation but 

as part of semiotic ‘sign-systems’ (such as a medium or genre). They study how meanings 

are made and how reality is represented. 

Studying semiotics can assist us to become more aware of the mediating role of 

signs and of the roles played by ourselves and others in constructing social realities. It can 

make us less likely to take reality for granted as something which is wholly independent of 

human interpretation. Exploring semiotic perspectives, people may realize that information 

or meaning is not ‘contained’ in the world or in books, computers or audio-visual media. 

Meaning is not ‘transmitted’ to us – we actively create it according to a complex interplay 

of codes or conventions of which we are normally unaware. Becoming aware of such codes 

is both inherently fascinating and intellectually empowering.  

We learn from semiotics that we live in a world of signs and we have no way of 

understanding anything except through signs and the codes into which they are organized. 

Through the study of semiotics, we become aware that these signs and codes are normally 

transparent and disguise our task in reading them. Living in a world of increasingly visual 

signs, we need to learn that even the most realistic signs are not what they appear to be. By 

making more explicit the codes by which signs are interpreted.  

Saussure’s Semiotics Theory 

Ferdinand de Saussure (1857-1913) the Swiss linguist and often known as the founder 

of modern linguistics who wrote the treatise on the Proto-Indo-European Vocal System at 

the age of twenty, taught Sanskrit at Paris for ten years (1881 -1891), served as the 

Secretary of the Linguistic Society of Paris and taught linguistic courses at the University 

of Geneva from 1906 to 1911. He brought the revolutionary ideas and practices in the study 
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of language which the inadequacies of the grammatical, philological, and comparative 

philological approach.  

 The gist and primary focus of Saussure’s theory is the principle that emphasized 

language as a system of sign, and besides language there are many other sign systems that 

exist in the world of mankind. However, in his opinion the system of linguistic signs or 

language is the most superior sign system compared to other sign systems that exist in the 

real world because it plays an important role in constructing reality. He focuses on the 

underlying system of language (langue) as compared to the use of language (parole or 

speech). There are several views or basic concepts underlying Saussure’s theory of sign, 

namely the two-dimensional system, the consensus or conventional system, the networking 

relationship between signs system and the arbitrary system.  

Saussure put the sign in the context of human communication by sorting between 

the so-called signifier (sign) and signified (signified). In a significant signifier is 

meaningful sound or meaningful scribble (material aspects), i.e. what is said and what is 

written or read. Meanwhile signified is a mental picture, that is the mind or the concept of 

mental aspects of language. (Sobur, 2004: 125). Signifier refers to the physical appearance 

of the sign which can be in the form of scratches of images, lines, colours, or sounds or 

other signs, whereas Signified refers to the meaning embedded in the physical appearance 

of the sign. According to Saussure, the sign (Sign) is arbitrary where the combination of 

the Signifier and the signified is a preferred entity (Saussure, 1959: 67). There is no natural 

relationship between signifier and signified. There is no intrinsic reason as to why an object 

is named accordingly with the name. According to Saussure, every expression is used in 
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society is obtained based on collective behavior or agreement (convention) (Saussere, 

1959:68) 

 

 

 

 

 

 

 

 

Movie Poster 

According to Britannica, poster is a printed paper announcement or advertisement that 

is exhibited publicly. Whether promoting a product, an event, or a sentiment (such as 

patriotism), a poster must immediately catch the attention of the passer-by. Poster is created 

as the result of Lithography development which has existed since 18th. This is introduced 

by Jules Cheret, the artist for graphic design. In the first time of the release, poster was just 

created in the text model; the paper was just full of the text. Besides, it was just produced 

in small size. Then Jules developed the graphic design in making poster to be very pictorial 

which was dominated by the picture. This improvement is based from the economical 

factor. 

Poster is a container to advertise / market an item or product. Movie need it to advertise 

and introduce their films to the public. The importance of the movie poster it’s not just 

promotional material. It is the most important feature of a movie. It’s the main design 

element that captures a persons’ interest. The challenge is to design a poster that has the 

right balance, which conveys the movie’s theme. A movie poster is the initial image of the 

film. It is the promotional material for the production. The poster is there to summarize the 
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film in one image to help draw attention towards the upcoming flick. Without a poster, 

we’re relying solely on words which can get dull very quickly. 

Verbal and Visual Aspect by Supriyono  

Supriyono (2010: 131) states that most print advertisements, in this case is film posters, 

contain two elements, visual (visual art) and verbal (script). Visual elements, also called 

nonverbal elements namely illustrations (photos or images), typography, fields, or a 

combination of several graphic elements. Meanwhile, the verbal elements consist of 

headlines, subheads, text, and baselines (slogans or company names and addresses). 

Verbal Elements of a Poster according to Supriyono (2010: 131): 

1. Headline, is verbal messages that are most highlighted. Headlines are parts of text that 

are expected to be read first by the target audience. Its position can be anywhere, not 

always at the top. But it is indicated by a font size that is larger than the others. 

2. Sub headline, is an explanation or continuation sentence from headline. Generally 

located under the headline. If the short text placed above the headline is called an over 

line, not all ads have subheads or over lines, depending on the concept of the creative 

team. Both headlines and subheads must be short, solid and can reflect the contents. 

Often headlines are required to be persuasive, provocative, and make viewers curious. 

Then the viewers are led to read the body text. 

3. Body copy, is a text that describes more detailed product information, is expected to 

persuade and provoke the viewer to buy the advertised product. The length of the short 

body copy depends on the needs and conditions of the space (size) of the ad. 
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4. Tagline, is also called catchphrase which is a short sentence calling for the spirit, 

quality, and product excellence consistently and repeatedly so that people are 

memorized. 

5. Baseline, is the closing part of the ad. Generally, in the form of company name and 

logo along with advertiser address. This last element is also called signature or sign off, 

and some call it closing because in the ad layout it is located at the bottom as a closing. 

Closing does not need to use large letters. In movie posters, credit titles are usually 

placed in this section. 

The poster does not always contain all the verbal elements completely. Even sometimes 

poster presents only the visual elements (no text), or it could also just be a heading (no 

highlight). This is very evident in the teaser poster examples for movie. 

Non-Verbal Element of Movie Poster  

1. Illustration, is a visualization of writing with the technique of drawing, painting, 

photography, or other fine arts technique that emphasizes relationship with writing is 

the subject rather than the form. Illustrations are usually made to explain or decorate a 

story, writing, poem, or other written information. It is expected that with a visual aid, 

the text easier to understand. 

It can be concluded that illustration is an attempt to make things clearer to be 

conveyed through a scratch forming with certain tools on a surface, so that others who 

see it are able to get the purpose of the message to be conveyed. 

2. Typography, is a visual representation of verbal communication and is a basic and 

effective visual property (Aryanto, 2012: 230). The letter itself is the smallest part of 

the structure of written language and is a basic element to construct a word or sentence. 
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The series of letters in a word or sentence not only can provide a meaning that refers to 

an object or idea, but also has the ability to express an image or visual impression. In 

the making of movie posters, typography is used to make up a visual impression on the 

title, tagline, writing credit titles, and even some films that use typography in their 

illustrated illustrations. Rustan in Aryanto (2012: 112) states that in visual 

communication, the physical and non-physical aspects contained in the type of letters 

are actually only tools for conveying ideas, concepts, and thoughts. In order for the 

message to be delivered and understood effectively, the type and message must be 

appropriate. Some typography principles include: 

a. General Classification (Currently there are many fonts available, however 

classification is made to make it easier to identify typeface) 

1) Serif. Letter with a hooked tip. This letter was very popular before the 19th 

century. Because the letter is based on the ancient handwriting that has a classic, 

elegant and formal impression. 

2) San serif. The san serif type (without hooks) appeared in the century 19. Used 

as a display type but not popular because the form that seems informal. 

3) Script and cursive. This font is designed to resemble a handwritten form, like 

pen, pencil, or calligraphy brushes. While Script font is knitted, the Cursive is 

not. Scripts and cursive are designed only for used in text combining of small 

letters and capital letters. 

4) Display or decorative. This font exists because the technology easier and 

cheaper. This font is very much needed in the advertising world to attract the 

attention of viewers. The letters are made in large sizes and beautiful ornaments. 
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b. Impression of letters, in the world of design, type of letters is part of the delivering 

messages. In order to be delivered effectively and optimally, so between messages 

and the letters must be appropriate. As an example, in making poster films, the type 

of letters that hold in making a movie title must be able to represent the idea, 

concept, message, and even the film. So that the viewer can understand the meaning 

and purpose of the film even just by looking at the title. 

c. Legibility and readability, is the level in recognizing and distinguish each letter, 

concerning the design, the font, the size, and the thickness of letters. A letter is said 

to be legible if each letter is easily recognized clearly. Readability is related to the 

level of legibility of a text, unlike legibility which is only concern in each letter. 

Legible text is not necessarily readable if the method is compiled wrong, like text 

that placed vertically, upside down, pile up, or in other difficult conditions. 

3. Colors, is one of the natural phenomena that can be explored. Color is a form of light 

reflected from an object into human eye and causes the color vision on the retina to act, 

which allows the appearance of color symptoms such as yellow, red, blue, and green 

on objects that are seen so it can change human perception.  

Bright color is preferring to be seen by the retina of the eye and bring out larger image. 

Warm colors (colors that hues from red through yellow) look more attractive rather 

than cool colors (colors blue green through blue violet) but this happens depend on the 

object itself.  

a. Color Impression. The following colors evoke certain meanings in this culture. 

These subconscious perceptions, intuitive thought and positive knowledge should 

always function together. They bear some general truth, but may vary in different 
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societies. They are related to the psychological realm, mental and emotional 

experience of the viewer.  

1) Red signifies primitive & fiery strength, inner warmth, active, vivacity, 

passionate, dynamic force, mars, revolution. It can be widely varied between 

cold and warm.  

2) Orange express radiant activity, communication, active energy, fire burning, 

solar luminosity, self-respect and generosity. It could be lightened to beige for 

a quiet and intimate interior space.  

3) Yellow is most luminous & bright color with the sense of radiant, weightless & 

pure vibration. It symbolizes understanding, knowledge and intelligence. It is 

most aggressive and luminous on black. Golden yellow represents the highest 

sublimation of matter, but greenish yellow is a sickly color to a lot of people.  

4) Green symbolizes growth, hope, tranquility, sympathy & compassion. It is the 

fusion & interpenetration of knowledge and faith. Yellow-greens are joyful, 

young and sunny; while blue-green are cold, pensive and vigorous.  

5) Blue express relaxation, passive, submissive faith, stability, grief & associated 

with nervous system. It symbolizes inner spiritual life, immortality and 

transcendental. Darker shades - infinity; lighter tints - dreamlike quality.  

6) Violet is a mysterious, meditative, emotional, piety color and the color of 

dignity. Its tints symbolize the brighter aspects of life, whereas shades represent 

the dark, negative forces and terrors.  

7) Grey is a neutral and the color of inertia. It symbolizes indecision, monotony 

and depression in dark tones. 
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b. Color Composition, is a combination of several colors arranged in one place. In 

making movie posters, colors will be found in illustrations, background images, 

letters, and other additional visual elements.  

c. Layout. Understanding layout according to Graphic Art Encyclopedia (in Nusa, 

2011: 196) "Layout is arrangement of a book, magazine, or other publication so 

that and illustration follow a desired format". Layout is an arrangement carried out 

on books, magazines, or other forms of publication, so that the text and illustrations 

are in line with expectations. 

Layouts also include all forms of placement and settings for side notes, 

presentment, margin, size and shape of illustrations. Stoop (2002: 174) says that 

the process of arranging things or making layouts is to combine certain elements 

into a good arrangement, so that is works.  

The layout is a system location of visual design in particular media sector 

to facilitate in delivering a concept or message. The basic principle in making the 

layout must be considered so that the message to be conveyed can be directed 

correctly. The basic principle in making the layout must be considered so that the 

message can be directed correctly. 

 

 

 

METHOD 

The method of this research is qualitative method because the data of this research 

are in words (verbal), pictures and color (non-verbal). The source of this research is a movie 

poster. It is A Film by Bong Joon Ho. The movie poster is taken from the Amazon.com 
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that is accessed on July06, 2020). The collection data is done by note taking technique 

(Sugiyono: 2006 in Mahajani at, al.:2017) namely: downloading the Parasite movie poster, 

paying attention to the elements of the parasite movie poster, giving note of each verbal 

and non-verbal in parasite movie poster, and classifying the verbal and non-verbal elements 

of the movie poster according to the theory of signifier and signified of Saussure. After 

collecting the data of verbal and non-verbal element, the researcher making an analyzing 

technique namely: breaking down the part of verbal elements into table, analyzing of each 

part in verbal element using the theory, breaking down the part of non-verbal elements into 

table, analyzing each part in non-verbal elements using the theory of colour, then making 

conclusion.  

 

DISCUSSION 

Result of the Research 

After categorizing the elements in the Parasite movie poster using Saussure theory 

(linguistic signs contain the signified and the signifier), the researcher found: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

NO SIGNS ELEMENTS AMOUNT 

1 VERBAL 

Headlines 1 

Tagline 1 

Body copy 1 

Baseline 1 

2 
NON-

VERBAL 

Illustration 1 

Typography 1 

Colors 1 
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Discussion 

Most print advertisements, in this case movie posters, contain two elements, namely 

verbal and visual elements. Verbal elements consist of headline, sub headline, body copy, 

and baseline (slogans or company names and addresses). While the visual elements in the 

form of illustrations, typography, colour and layout. 

Both elements of the Movie Poster will be analysed to find out its meaning as a 

film publication media. The following will be presented the results of the analysis of the 

movie poster Parasite, which is the results of this research: 

Verbal Elements  

Headline  

 
Headline Text: Parasite 

 

SIGNIFIER SIGNIFIED 

“Parasite” text is a 

signifier of the movie title 

Parasite. 

In Wikipedia, Parasite has a meaning that 

organisms that live on or inside other living 

things without giving help or other benefits to it. 

This film has a relation to the meaning of 

'parasite' itself, which in the outline of this film 

tells the story of a parasite (poor family) keeps 

'gnawing' on its landlady (rich family).  

'Parasite' also gives a story about social life 

between the poor and the rich. Where the poor 
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suffer because they are under increasing social 

strata and live in underground houses. Then the 

rich, who feel powerful and have a variety of 

powers to denigrate the poor, and live in a 

spacious house with a beautiful view. Then, the 

situation of mutual need which finally brings 

together the rich and the poor.  

 

Tagline 

 
Tagline text: Misplaced Familyhood 

 

 

 

 

 

 

 

 

Body Copy  

 
Body Copy text: A Film by Bong Joon Ho 

 

SIGNIFIER SIGNIFIED 

The body copy is “A Film 

by Bong Joon Ho”. 

Body copy is a text that describes more detailed 

product information, is expected to persuade and 

provoke the viewer to buy the advertised product. The 

meaning of this body copy is how the filmmaker 

emphasizes that the film was filmed with director Bong 

Joon Ho.  

 

Baseline 

 
Baseline text: Song Kang Ho - Lee Sun Kyu - Cho Yeo Jeong – Choi Woo Shik – Park So Dam 

         
SIGNIFIER SIGNIFIED 

The movie poster baseline 

mentions the names of the 

main actors. 

The names of the players involved in the movie 

Parasite are mentioned in intention to appreciate the 

actors and captivated the viewers more because 

knowing that their favorite actor participated in the 

film. 

 

Non - Verbal Elements  

SIGNIFIER SIGNIFIED 

The tagline is “Misplaced 

Familyhood”. 

 Tagline is a short sentence calling for the spirit, 

quality, and product excellence consistently and 

repeatedly so that people are memorized. This tagline 

slogan is from Australia, New Zealand, and Singapore 

poster.   
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Illustration 

Illustration is a visualization of writing with the technique of drawing, painting, 

photography, or other fine arts technique that emphasizes relationship with writing is the 

subject rather than the form. Illustrations are usually made to explain or decorate a story, 

writing, poem, or other written information. It is expected that with a visual aid, the text 

easier to understand.  

Illustration is an attempt to make things clearer to be conveyed through a scratch 

forming with certain tools on a surface, so that others who see it are able to get the purpose 

of the message to be conveyed. 

Information  

Character Analysis  

 

SIGNIFIER SIGNIFIED 

 
Ki-taek’s black eye censor 

In this poster, Song Kang-ho as Kim Ki-taek, he is seen 

wearing neat black clothes and had a stiff expression as 

if he caught red-handed.  

 

The black censor in his eyes also means that his identity 

may have the right to be protected. The colour on the 

censor also intends to distinguish the behaviour of each 

player which means the meaning is black which means 

dark symbolizes the bad one in this movie. 

 
 

Ki-woo’s black eye censor and stone 

 

 

In this poster, Choi Woo-shik as Ki-woo, he is seen 

holding a stone. The stone has a metaphor that the earth 

(stone) is at odds with sea water where the stone is given 

to Ki-woo in order to get luck and wealth. And the water 

symbolizes the flood caused by rocks (Ki-woo's efforts 

to get rich) who try to get into the water (rich family's 

house).  

 

The black censor in his eyes also means that his identity 

may have the right to be protected. The colour on the 

censor is black which means dark symbolizes the bad 

one in this movie. 

 



18 

 

 

Metaphor of the Ki-woo’s stone 

 
 

 

 

 
Yeon-kyo & Park Dong-ik’s white eye 

cencor and their position 

 

 

 

 
Da-song’s white eye censor and his  

position 

  

in this poster, Cho Yeo-jyong as Yeon-kyo and Lee Sun-

kyun as Park Dong-ik, they like enjoying drinks and 

relaxing, they look closely and seem to be having a 

special relationship in the movie. But, from the look on 

their faces as if they were looking at someone who 

might be a threat to them.  

 

The white censor in their eyes also means that their 

identity may have the right to be protected. The colour 

on the censor is white which means pure symbolizes the 

good one in this movie.  

 

 

 

 

 

 

 

 

 

 

 

In this poster, Jung Hyun-joon as Park Da-song, he is 

inside the house and expressing as if he is looking 

outside that could mean that something would come to 

the house.  

 

 

The white censor in his eyes also means that his identity 

may have the right to be protected. The colour on the 

censor is white which means pure symbolizes the good 

one in this movie 

 

Decoration Analysis 

SIGNIFIER SIGNIFIED 
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The foot of someone 

 

 

The foot is the sign that there will be tragedy in the house 

and will cause casualties. 

 

 
Teepee (Indian house) 

 

It indicates that the house has been occupied and has an 

owner (like the first Americans, who were originally 

Indian) but they have a newcomer (invaded by the 

invaders). 

Which means that in the film, this house will have a 

newcomer who could be considered a bad comer. 

 

 

 
Dull grass 

 

 

It indicates that the grass does not look healthy. The 

grass has been poisoned by external factors. Which 

means that the house has been entered into something 

from the outside and something has changed the state of 

the house in a negative direction. 

 

 

Typography  

 
 

SIGNIFIER SIGNIFIED 

The font used in this tagline is Serif and also 

set in all caps. 

Serif is a letter with a hooked tip and very popular before 

the 19th century. Because the letter is based on the 

ancient handwriting that has a classic, elegant and 

formal impression.  
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SIGNIFIER SIGNIFIED 

The font used in this headline, body copy, 

and baseline is San Serif (Gotham) with 

uppercase, customized with old-style serifs 

on various terminals.  

 

San Serif is a letter without hooks and appeared in the 

century 19. Used as a display type but not popular 

because the form that seems informal. 

 

Colors 

SIGNIFIER SIGNIFIED 

 

 

 

 

White color 

White often implies something that is holy, clean, and 

pure. White can also symbolize a new beginning. This 

color is used to symbolize something clean. 

 

 

 

 

Green color 

 

Green is the color of impressive plants, fresh and 

natural, this color also usually has meaning of life, 

hope, and fertility. In addition, the green color also has 

the meaning of damage. This color is used to indicate 

the damage.  

 

 

 

 

Black color 

The black color symbolizes strength, seriousness, 

dignity and also symbolizes mystery, fear, and death. 

This color is used to indicate a mystery and death. 

 

CONCLUSION 

After analyzing the semiotic signs, the writer concluded that the semiotic signs 

found in the movie poster of Parasite can be analyzed through a semiotic approach using 

Saussure’s theory (signifier and signified).  In the result of the research, it is showed that 

there are two elements of semiotics sign in ‘Parasite’ movie poster, namely four data in 

verbal element (headlines, tagline, body copy, and baseline) and 3 data in non-verbal 

element (illustration, typography, color). 
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The movie poster used the semiotic signs by both verbal and visual aspects which 

have some important purposes, such as to give some information for people about signs in 

order to know the messages of signs in the posters. 
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